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Getting Started

I have a pet peeve about ebooks (and recipe blogs)—it takes way 
too long to get to the good stuff. I promise to not do that.

I love writing
I’ve been writing since I was a kid. My first significant work was a 
4-part series about a plastic, candy-filled carrot aptly named, Mr. 
Carrot. It wasn’t Hemingway, but it kick-started my passion for 
writing.

How I got started
After graduating with a Bachelor of Arts in English I interviewed to 
be a reader at a NYC publishing house. I wanted to be a novelist, 
but couldn’t make it happen on a reader’s salary. Instead I took a 
job assisting an executive in the IT department of a large bank and 
learned how to code. This started me on my path to content 
management, online marketing and copywriting.

I’ve held marketing positions in companies of all sizes (from Web 
Content Manager to Online Marketing Manager and Senior 
Marketing Manager). But, working for myself is by far my favorite.

a few facts about me
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The Proof

You’ve heard the saying, “It’s easier to find a job, if you’ve already 
got one,” right? The same is true about freelancing. It’s easier to get 
clients if you’ve already got client experience—or at least 
experience.

This was the most frustrating thing for me. I couldn’t figure out 
how to find well-paying gigs without any real world 
experience—and I’m not talking about gigs from content mills.

Three reasons to avoid content mills 
• You must pay to get or bid for a client
• You must pay commissions to the content mill
• You will be woefully underpaid because clients will choose the 

lowest bidder 

“Where can I learn more about this writer?”



The proof is in your brand. 
Branding is important, especially if you’re just getting started. You 
need to prove you’ve got what it takes to help clients achieve their 
goals. Build your proof with these steps:

• Create an online portfolio
There are many options that are easy to use and offer nice 
looking website templates or free. Choose your favorite (e.g., 
Wix, SquareSpace, NetworkSolutions) and start building. Get 
going with these five pages:
– Home
– About Me
– Resume
– Writing Samples (more on this in Chapter 2)
– Contact

• Create a LinkedIn profile
LinkedIn is one of the best ways for potential clients to find 
you and learn about your experience. Make sure you’re profile 
stands out with these tips:
– Create a custom URL
– Choose a great photo
– Write a descriptive headline that includes specialities 

(target industries)

https://www.wix.com/
https://www.squarespace.com/
https://www.networksolutions.com/
https://www.linkedin.com/


– Add relevant work and/or school experience
– Add featured content (links to writing samples)
– Add people you know to your network
– Ask network for recommendations

Creating a professional-looking online portfolio and LinkedIn 
profile are essential for building your brand and attracting clients. 
Once you get these frameworks in place, it’s time to prove 
yourself with experience.

Let’s create some.

“ To be momentous, create 
content with purpose.

Russell Sparkman

“
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The Experience

Start writing.
If you don’t have any clients or writing samples yet, it’s difficult to 
market yourself. High-quality, potential clients will always want to 
see writing samples. The good news is you don’t need clients to 
start building your brand, all you need is a writing portfolio. 

Not sure what to write about? 
Follow these easy steps:

• Research the industries, companies and websites you’re 
passionate about

• Read their websites, blogs, articles and press releases
• Learn and understand their tone, voice, target audience and 

mission

“Can you send me your writing samples?”



• Write sample blogs, articles or listicles you think align with 
their brand and post them to your online portfolio

Be competitive with examples that are original, relevant 
and error-free.

Here are a few additional tips to help you get started:

• Make copy scannable with headlines and bullets
• Write in short, simple sentences
• Write in active voice
• Add visual elements

Start blogging
If there’s an activity or hobby you love, write about it often. The 
Google algorithm loves a constant stream of fresh content that 
follows these basic rules:

• It is original
• It is relevant
• It is high-quality
• It includes relevant imagery
• It is authoritative (includes facts, tips and data)
• It is formatted to help search engines (keyword rich phrases, 

headlines, short sentences, bullets, proper back-end tag 
hierarchy for headlines, etc.)



When you regularly add top notch, original content to a blog, 
you’re showing Google you have authority in your chosen topic and 
it rewards you with high search engine results pages (SERP) over 
time. 

You’re also showing potential clients you enjoy writing and you do 
it well.

“ You can’t use up creativity. 
The more you use, the more

you have.
Maya Angelou

“
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The Specialization

Specializing
Specializing early on may be difficult, but it’s not impossible. If 
you’re interested in writing for a particular industry, you need to 
find out who’s hiring. 

Yes, that means more research
Locate the companies and/or agencies in your chosen industry that 
regularly hire freelance writers and learn as much as you can about 
them.

Review, learn and then write
Review their blogs, articles, press releases and other marketing 
materials. Learn about these companies and why they do what they 
do. Then write on-topic, original posts using relevant keywording. 

Be sure to vary your writing and include original short form and 
long form content. This shows potential clients you have the 
experience and expertise needed to help them achieve their goals. 

“We need a writer with industry experience.”



Hold up, why am I writing so much for free?
If you’re feeling frustrated, I get it. No one wants to write for free. 
Unfortunately getting started requires proof of experience, so think 
of these samples as building blocks. Many clients request 2-5 
samples—and if they aren’t requesting them they’re looking at 
them on your portfolio.

A handful of high-quality, relevant samples will put you ahead of 
your competitors.

“ Our job is not to create content. 
Our job is to change the world of 

the people who consume it.
Andrea Fryrear

“
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The Connections

Network, network, network
This is my least favorite step. But it is also the single most effective 
thing you can do to build your business. If you want to make 
writing your full-time gig you need to be serious about marketing 
yourself. 

Increase brand awareness
Once you build your website and post writing samples it’s time to 
raise awareness. Here are a few easy ways to let people know you’re 
open for business:

• Talk to people in your network (e.g., friends, family, trusted 
co-workers) and tell them you’re looking for copywriting gigs 

• Share your blogs, articles and listicles with your online 
audience 

• Share interesting, relevant and high-quality content from 
other writers, companies and agencies with your online 
audience 

“I know a great freelance writer, let me connect you."



• Join relevant Facebook and LinkedIn groups to connect with 
writers and target companies

• Follow and engage with writers and target companies directly 
on social media

Networking is the single most effective thing you can do 
to grow your business.

“ "Pulling a good network 
together takes effort, sincerity 

and time."
Alan Collins

“



Key Takeaways

Key takeaways

• Creating your online presence is essential for building your 
brand and business 

• Writing is the only way to show potential clients what you’re 
made of

• Writing about specialized topics is the best way to gain 
industry-specific writing gigs

• Networking is the most effective way to raise awareness and 
build your business

Things to remember

“ Make it simple. Make it 
memorable. Make it inviting to 
look at. Make it fun to read.

Leo Burnett

“



YOU CAN

be a freelance writer


